SPOKESPERSONS DON'T NEED TO PREPARE FOR EVERY POSSIBLE QUESTION. THEY JUST NEED
TO PREPARE FOR EVERY TYPE OF QUESTION. BELOW, YOU'LL FIND THREE TYPES OF QUESTIONS
REPORTERS ALWAYS SEEM TO ASK — AND HOW TO ANSWER THEM WITH EASE.

1. QUESTIONS YOU DON'T KNOW THE ANSWER TO

Many of our trainees get stumped during a live interview when they’re asked a question to which they don’t know the answer.

For example, a physician might be asked, “How many people are diagnosed with stage four liver cancer each year?2” If she

doesn’t know the answer, she might stumble before finally saying, “I don’t know.”

There’s nothing wrong with saying, “I don’t know” — but there’s a better way to handle that question during friendly interviews.

Click here to see the “Peter Jennings Rule.”

2. QUESTIONS THAT CALL FOR SPECULATION
Imagine you're an advocate trying to pass a piece of legislation. You're being interviewed when the reporter suddenly asks,

“So, what's the bottom line? Is this law going to passe”

Don't take the bait! If you guess wrong, reporters will be able to use your quote against you forever, and your credibility with

the public may take a hit.

Stick with the facts. Answer by saying something like, “Well, we have more support for the bill than we've ever had before,

and we are more hopeful than ever that we can get this passed.”

If pressed again, you can follow up with, “Well, although | can't speculate, | can tell you that....”

3. QUESTIONS THAT ASK FOR YOUR PERSONAL OPINION

Whole Foods CEO John Mackey sparked a customer rebellion last year when he wrote an op-ed for the Wall Street Journal

opposing health care reform.

He defended himself days later, by writing, “I was asked to write an op-ed piece and | gave my personal opinions...Whole

Foods as a company has no official position on the issue.”
Nonsense.

When you are identified as a spokesperson for a company, group, or organization, there’s no such thing as a personal

opinion. The media will identify you as a representative of your organization. Period.

Therefore, do not offer a personal opinion. Instead, say, “Well, I'm speaking for the organization, not myself, and what we

believe is....”

Just how important is that? Ask Mr. Mackey. He has some free time now that he's out as CEO.



