BRAND EXERCISES
BRAND EQUITY VALUATION
Your existing brand probably has some inherent value, even though you may not have managed its
development. How you do what you do, and how well you do it, plus the company’s people and the
principal’s reputation, have combined to create a perception of your firm in the minds of customers
and the general public. This perception is your brand equity, its built-in, existing value—what your
brand is worth right now.
How do you determine whether your brand has “equity” sufficient to build a brand for the future?
There are four common measurements for assessing brand equity.
To express agreement/disagreement with the following statements, assign a value from 1 to 10,
with 10 indicating full agreement with the statement, and 1 indicating full disagreement.

1. BRAND REPUTATION – Reputation is a large part of any brand’s equity. It is key to people’s
perceptions of our company, our products or services, and our people.
___ We have a reputation for quality products/services.
___ We are a leader in our industry.
___ Our people are highly regarded by clients, vendors, recruits, the media and the general
public.
___ Our firm gives back to the local community.
___ We are a vital part of the local business community.
___ Our company is a good place to work.
___ We do well in recruiting and employee retention.
2. BRAND AWARENESS – Beyond reputation, how “great” is awareness of our company,
it’s products and services?
___ Our company is well known.
___ We are well known across a broad territory.
___ If our company name comes up in conversation, people know who we are and
speak well of us.
We are best known for:
___ Our people
___ Our products
___ Our service
___ Innovation
___ Industry leadership
___ Community involvement
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3. BRAND MOMENTUM – Is our brand growing, standing still, or in decline?
___ We have a lot of competition.
___ We have won large accounts recently.
___ Our new business program is bringing in new accounts.
___ Our publicity and media coverage is positive.
___ We are expanding locations/product lines/services/workforce.
4. COMPANY VISION – Where are we and where do we go from here?
___ We have a clear picture as an organization of where our firm is going, what we want to
achieve, and how we are going to achieve it.
___ We collectively work hard every day to forward that vision.
___ We have the tools and technology in place to help achieve company goals.

Additional Comments:
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